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Conceptualizing Marketing for the Poor in the Palestinian Market

Sam Alfogahaa,

Faculty of Economics and Social Sciences,
Department of Marketing,
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Nablus, Palestine
E-mail: Sam@najah.edu

Abstract

This research analyzes the concept of marketing for the poor to conceptualize the
mechanisms by which this concept works, and identify the implementation
requirements by Palestinian firms. The study adopted the qualitative methodology
for data gathering and analysis using published research and other relevant data in
a way that allow for future further quantitative or empirical research.

The process of data analysis resulted in developing a conceptual model of marketing
for the poor including elements of marketing strategy for low income people.

The study provided a set of recommendations constituting a framework for
marketing strategies for the poor focusing on redesigning elements of marketing
mix to be more consistent with the Palestinian consumers' and their real needs.

Keywords: Marketing for the poor, Palestinian consumer, Marketing mix,
Palestinian companies.
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